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Our values

Results-Driven Innovative Inclusive




Brady overview

From our humble origins of creating wire marker
cards for industrial identification to becoming a
public company in 1984 (NYSE: BRC) — Brady
has always responded when the world needed

Proud of our past. us,
Focused on our future.

When William H. Brady founded Brady Corporation in 1914, he
never could have imagined the impact his small sign painting

company would have on the world.
With more than 32 countries and 5,600

employees across the globe, we are proud
that our corporate headquarters remain in
Wisconsin, where our company was founded.

The values that Brady was founded on live on
today in our commitment to our customers, our
employees and our communities.



Americas & Asia: 67%

Europe & Australia: 33%

54%

Rest of

U.S.A. . Asia Europe, Middle East & Africa Australia
Americas
Brazil, Canada, China, India, Japan, Belgium, Denmark, Finland, France,
Mexico Malaysia, South Germany, Hungary, Italy, Netherlands,

Korea, Singapore, Norway, Poland, Qatar, Saudi Arabia,
Thailand, Vietnam Slovakia, South Africa, Spain, Sweden,
Turkey, UAE, U.K.



What we do

Benchtop and portable label printers ¢ Printer labels, tapes and ribbons ¢« RFID and optical scanning systems ¢ Pipe and
valve markers ¢ Lockout tagout devices « Safety, valve and maintenance tags * Absorbents « Workplace safety solutions e

Wire identification « Patient, entertainment and leisure wristbands and lanyards ¢ Facility ID cards, badges and badge
holders ¢ Visitor and employee identification management ¢ Floor, stair, and door safety materials




Industries we serve

From the depths of the ocean to outer space, from the factory floor to the delivery room — we’re just about everywhere you look.
Brady brands are found throughout the world, in markets as diverse as industrial, chemical, oil and gas, medical, electronics, aerospace,
food and beverage, transportation and more.



Brady companies

emedco
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The Americas Europe, Middle East & Africa Asia Australia
US: Milwaukee, WI « Buffalo, Banbury, U.K.» Barry, U.K.e Bangalore, India « Beijing, China » Perth, Australia
NY ¢ Lancaster, PA ¢ Louisville, Damma, Saudi Arabia ¢ Wauxi, China ¢ Xiamen, China ¢
KY ¢ Port Orange, FL La Rochelle, France ¢ Shenzhen, China « Penang,
Zele, Belgium « Herentals, Malaysia e Singapore ¢ Tokyo,

Central America: Tijuana,
Mexico ¢ Queretaro,
Mexico

Belgium ¢ Nivelles, Belgium ¢ Japan
Ranburg, South Africa

South America:
Séao Paulo, Brazil




us

Milwaukee, W1 ¢ Plymouth, MN
Boston, MA « Lancaster, PA «
Salt Lake City, UT « Valencia, CA
San Diego, CA

Europe, Middle East & Africa

Zele, Belgium ¢ Salo, Finland
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Asia

Beijing, China ¢ Singapore




Commitment to innovation, technology,
customer focus and building capabilities

A highly diverse set of talents and skills
focusing on differentiated solutions

Achieve sustaining quality product
and performance



Environmental Sustainability

Sustainability is a world-wide effort for us. Every Brady site across the globe implements sustainability features that embody our
commitment to environmental stewardship and the social landscapes in which we operate.

Brady’s commitment to sustainability in
our facilities include:

Tracking of emissions and waste data to ensure
we meet local standards

LED lighting

Use of thermal energy to heat and cool offices
and warehouses

Solar panels
ISO 14001 certifications

Wisconsin Safety Council Corporate Safety
Award

* Wisconsin Green Tier participant
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Community

We are proud of the many opportunities for Brady and our employees to give back to the communities where we have a presence. These
opportunities help us deepen our roots in the places we work and live. Driving to make a meaningful difference, recently the Brady
Foundation increased its annual giving commitment to support racial equity programming and increase opportunities for people of color.
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Diversity & Inclusion

Fostering a culture of inclusion and diversity in the workplace means all employees feel valued and listened to — and Brady has made this
a priority. Our global programs and initiatives demonstrate our dedication to making this not

just an initiative, but an everyday reality.
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